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INTRODUCTION 

Mass media refers to a diverse array 

of media technologies that reach a large 

audience via mass communication (Mass 

Media - Wikipedia, n.d.) The technologies 

through which this communication takes place 

include a variety of outlets such                   

as print media, publishing, the news 

media,  photography,   cinema,    broadcasting 

(radio and television), digital media, 

and advertising. Media scholar Wilbur 

Schramm defined Mass Medium that it is 

actually a working group organized around a 

tool through which they circulate the same 

message among a large number of people at 

the same time (Swindler & Schramm, 1955).  
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ABSTRACT 

Background: The role of communication in the promotion of public health is vital. Especially in 

crises such as Covid-19, its significance has increased manifold. Now regardless of whether it is 

to clarify the advantages of immunization or to keep hands clean, or to take the individual 

measures, the significance of health reporting can't be denied. In this regard, where the 

traditional media like newspaper and television is assuming its part, the significance of online 

media has likewise expanded colossally. Method: Analysis of current trends shows that messages 

emerging from mass media are expanding and gaining popularity through digital outlets and 

social media. This has given rise to a new phenomenon called Infodemic.  This is actually an 

abundance of information that includes both true and false in nature. The article examines the 

role of mass media at the time of epidemics with regard to Infodemics. Result: The analysis 

shows that in a country like India where media utilization has soared, the need to promote 

quality health journalism has increased as health literacy levels are still extremely low. 

Conclusion: It’s time to frame a strict law in our parliament against fake news and those who 

spread fake news. 
 

Keywords: Pandemic Communication, Health Communication, Infodemic, Fake news, COVID 

19, Quality Journalism. 
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This means that mediation is done through a 

device or medium such as a newspaper, radio, 

television screen, mobile phone or any digital 

screen. Social media platforms have added a 

new dimension to the media landscape, 

although social media, by its very nature, 

cannot be integrated with traditional media 

such as newspapers or television. Social media 

has brought forth a groundbreaking thought 

called Citizen Journalism. The medium is 

participatory in nature and there is no 

gatekeeper like the editor. The content here is 

set up by the public in general and not by 

professionals. Despite this, there are many 

similarities between social media and 

mainstream media. 

        Mass media is an important source of 

information on the political, economic, culture, 

health and progress of society. The topics and 

issues that are prominent in the media are also 

prominent in the minds of the people. 

Therefore, the mass media is considered to be 

an important source of health information for 

the general public. A study led by the Pew 

Research Center for the Public and the Press 

has revealed that the popularity of health news 

positions sixth among the other news topics. It 

ranks after weather, crime, the environment 

and politics (Kohut et al., 2008).  

       While mass media is a source of health 

news, it can also create a general 

understanding of health. At the same time, 

experts believe that mass media can be helpful 

in promoting public health (Oliver Mary Beth, 

2010). According to Wallack, media can be a 

source of information for the right people at 

the right time to promote personal change 

(Wallack et al., 2000). 

        That is why all forms of health 

communication emphasize messaging through 

mass media but here health coverage and its 

quality becomes very important. Research 

warns that inadequately misleading or 

incomplete news reporting can endanger 

public health. Such reporting can be a source 

of misleading choices for people that could 

endanger their health. At the same time it can 

affect policy makers and as a result they can 

formulate harmful laws (Voss, 2002). If the 

media ignores health issues or provides 

inaccurate information, it can affect the 

implementation of public policies designed to 

have a positive impact on health. The 

principles published by the Association of 

Healthcare Journalists states that journalists 

have a special obligation for publishing 

medical news. The members of the association 

know that readers and viewers may settle on 

significant medical services choices dependent 

on the information given in their accounts 

(Schwitzer et al., 2005). 

Quality of Health Coverage in India 

The main purpose of health communication is 

not only to inform but also to enable people to 

make better decisions and choices about their 

health and quality of life. People's 

understanding of health and health policies is 

not based directly on their experience but on 

what they read or see in the media (Bates, 

Benjamin & Ahmed, 2020). Health news 

informs them about the disease and 

precautions, encourages them to change their 

behavior and builds understanding of health 

policy and public health. Thus health 

journalists mediate between the public and 

doctors. In fact, health writers are the source of 

providing scientific information about diseases 

and health in society. Therefore, both the 

quantity and quality of news published in mass 

media i.e. radio, television and internet are 

important because health communication has a 

direct impact on disease prevention, health 

promotion and quality of life (Rimal & 

Lapinski, 2009). 

        In recent years, the quality of health 

coverage has become a major concern, 

especially in India. For example, research on 

obesity news coverage in Indian newspapers 

by the Hyderabad National Institute of 

Nutrition has shown that most obesity Related 

news coverage was thrilling (Sandberg, 2007). 

Some articles on obesity were contradictory in 

themselves. Sources of information were not 

mentioned in numerous reports. In almost all 

of the stories, however, journalists ignored the 

research methodology and rarely discussed 

design flaws. A study of the H1N1 outbreak 

coverage in the Times of India found that the 
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newspaper portrayed H1N1 as a deadly disease 

and mentioned death from the disease in its 

coverage which spread panic (Krishnatray & 

Gadekar, 2014). The paper explained the 

number of deaths or the number of people who 

have recovered without providing contextual 

information in such a way that the disease 

appears in a terrible form and creates a sense 

of uncertainty, anxiety and panic. . In contrast, 

a study in the UK found that coverage of 

swine flu between 2004 and 2010 was based 

on measurements as opposed to coverage of 

swine flu in other parts of the world (Hilton & 

Hunt, 2011).  

Challenges Posed by Infodemic  

Although overflow of information is a 

prominent feature of the Information Age, an 

epidemic called Covid 19 has given rise to a 

new concept called infodemic. The world 

health organization has called it a second 

disease with pandemic. The World Health 

Organization (WHO) has defined Infodemic, 

saying it is in fact an abundance of 

information, some of which is accurate and 

some of which is inaccurate. That makes it 

difficult for individuals to discover trustworthy 

sources and reliable guidance when they need 

it (Zarocostas, 2020). The false information 

spread among the people is divided into two 

parts. One is misinformation which means 

false information spread for wrong purposes 

while the other is called disinformation. This 

means that wrong information that is 

disseminated under a malicious intent or 

without a malicious intent. In both cases it is 

extremely harmful to those who obtain such 

information, as it relates to human health.   

       WHO has started a global program on 

infodemiology, much the same as 

epidemiology of any other disease. The WHO 

feels that just as the treatment of a disease 

requires detection and prevention, there is a 

need to focus on infodemic and its spread. The 

UN agency UNESCO has observed in its 

policy briefing on infodemics that just as 

information empowers disinformation 

disempowers. It jeopardizes lives and prompts 

disarray and conflict.'(New UNESCO Policy 

Briefs Launched Assessing the COVID-19 

‘Disinfodemic,’ n.d.)   

While there is a challenge in the media to 

increase the space and quality of health news, 

the emergence of these infodemics has become 

a new challenge in the practice of health 

journalism in India. The study shows that most 

of the information circulating about infodemic 

in social media comes from unreliable sources 

that are separate from certified news sources. 

Data scientists are using machine learning 

techniques to analyze the infodemic message. 

An analysis of 112 million epidemic messages 

in 64 languages by the Brunokessler 

Foundation found that 40 percent of the 

messages came from unreliable sources. 

Another study by the Wade 19 Infodic 

Observatory found that the bugs produced by 

the epidemic were 40% unreliable. (New 

UNESCO Policy Briefs Launched Assessing 

the COVID-19 ‘Disinfodemic,’ n.d.) During 

the current health crisis, as the pace and 

volume of misinformation and disinformation 

increases, the onus is on the mainstream media 

to correct things, in addition to publishing 

authentic news and covering up fake news. 

The mainstream media is also responsible for 

exposing fake news that has grown rapidly 

during the epidemic. 

Ways to Improve the Quality of Health 

News  

The epidemic and the subsequent rise of 

infodemics have strengthened the role of 

professional journalism. Certified and 

authentic information is the need of time and 

health journalists can meet this need through 

mainstream media. Infodemic can be an 

antidote to poison of infodemic. Independent 

media not only provides people with factual 

and verified news but also holds the 

government and the authorities accountable. 

Although newspapers face circulation 

problems but people's trust in independent 

media such as newspapers is increasing. A 

study by the Reuters Institute found that 60 per 

cent of respondents in six countries - 

Argentina, Germany, South Korea, Spain, the 

United Kingdom and the United States - said it 

was the news media that made them aware 

about the pandemic. Confidence in news 

media is rated higher than information 
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received through social media (Nielsen et al., 

2020). An online and offline survey conducted 

in India has revealed that most people rejected 

myths and conspiracy theories that are 

circulating on social media and relies on 

scientific information (Raza & Singh, 2020). 

The Indian media needs to play its role 

effectively in providing authentic and verified 

news and information related to health for 

which the following steps have been proposed. 

1. Hiring a professionally trained full-time 

reporter and sub-editor to write and edit the 

No. 1 health issue. Although health-related 

news is widely covered in the Indian media, its 

quality and importance Much remains to be 

done because of the shortage of health-trained 

journalists in Indian News. To make this 

possible, training schools need to focus more 

on health and science journalism and through 

workshops and fellowships. On-the-job 

training is also needed. 

2. Newspapers and television channels will 

also have to work to check the facts, especially 

on health related issues such as exposing fake 

news and misinformation and misinformation - 

professional training to do so. There will be a 

need for a winning fact checker equipped with 

digital platforms as well as editorial insights - 

many media houses in India have started this 

work but they need to focus more on the two 

pillars of health and science. There are 

organizations and media houses that can 

collaborate with them. 

Improving the quality of health news in the 

Indian media requires more intensive 

communication between media and health 

experts, researchers and policy makers, as well 

as educational institutions, medical 

organizations and institutions involved in 

science and health research. There is a need to 

improve our communication with the media so 

that the results of the research can be 

explained to the media people about the 

policies and trends - the experts of these 

institutions have their expert comments to 

expose the fake news and misinformation. 

Should offer Practical action is needed from 

both the media and the health community. 

3. The hallmark of a healthy health journalism 

is that it presents evidence-based news and 

informs about both the advantages and 

disadvantages of newly discovered treatments 

and research advances - the results of medical 

research, many warnings and Withdrawals 

come with this, so research results should be 

reported without sensationalism with the right 

approach. Special attention should be paid to 

the training of journalists related to health. 

4. It is the responsibility of the media to keep 

in touch with the people and empower them 

through news and information literacy.  Such 

contacts are also important in that they will 

help find new solutions as well as involve 

them in health decisions and related policies. 

 

RESULTS 

 The media is one of the four pillars of a 

democratic society and its responsibility is to 

provide information and education to the 

people - newspapers and television channels 

and radio to public opinion on important issues 

facing the society. In this sense, both health 

coverage and its quality in the press become 

important because it is the primary source of 

health information for the general public. At a 

time when India is facing epidemic and non-

epidemic diseases and trauma, health news has 

tremendous power to promote public health - 

in times of emergencies like Wade 19 and new 

ones like Infodemic. It is very important that 

the health related news provided by the 

newspapers is authentic and above self interest 

so it is very important to take initiative to 

improve the quality of health news in Indian 

media. 
 

Acknowledgment    

The Principal author, Dr. Intikhab Alam 

Shamsi
 

would like to thank to the Vice-

Chancellor & Registrar of Sandip University, 

Madhubani, Bihar and whole faculties of 

department of Applied Sciences, Sandip 

University, Madhubani, Bihar for providing 

necessary data to accomplish the above 

mentioned work. The corresponding and co-

author, Dr. S Rehan Ahmad also thanks to 

Principal, Dr. Soma Ghosh, H M M College 

for Women, Kolkata and department of 



 

Shamsi and Ahmad                     Ind. J. Pure App. Biosci. (2021) 9(1), 204-209     ISSN: 2582 – 2845  

Copyright © Jan.-Feb., 2021; IJPAB                                                                                                               208 
 

Zoology for required help and support while 

drafting the above mentioned work. 

Contribution by Principal author:  

The conception or design of the work was 

done by Principal author only. Data collection, 

Data analysis and Interpretation, Drafting the 

manuscript, critical revision of the manuscript 

and final approval of the version was done by 

Principal author too. 

Contribution by Corresponding author:   

Data collection, Data analysis and 

Interpretation, Drafting the manuscript, critical 

revision of the manuscript and final approval 

of the version was done by Corresponding 

author too.  

Conflict of Interest:   

The author declare that there exist no 

commercial or financial relationship that 

could, in any way, lead to potential conflict of 

interest.  

Funding Declaration:  

Both authors declared that they haven’t 

received any funding from any organization.  

Ethical Approval: This study has nothing to 

do with human and animal testing.  

ORCID Id:   https://orcid.org/0000-0003-

0796-5238 

 

REFERENCES 

Bates, Benjamin, R., & Ahmed, R. (2020). 

Communicating Health through Mass 

Media: An Overview. In Health 

Communication and Mass Media (pp. 

29–44). 

https://doi.org/10.4324/978131558633

5-9. 

Hilton, S., & Hunt, K. (2011). UK 

newspapers’ representations of the 

2009-10 outbreak of swine flu: One 

health scare not over-hyped by the 

media? Journal of Epidemiology and 

Community Health, 65(10), 941–946. 

https://doi.org/10.1136/jech.2010.1198

75. 

Kohut, A., Doherty, C., Dimock, M., & 

Directors, A. (2008). Audience 

Segments in a Changing News 

Environment KEY NEWS 

AUDIENCES NOW BLEND ONLINE 

AND TRADITIONAL SOURCES Pew 

Research Center Biennial News 

Consumption Survey 2008. 202, 129. 

http://www.people-press.org. 

Krishnatray, P., & Gadekar, R. (2014). 

Construction of death in H1N1 news 

in The Times of India. Journalism, 

15(6), 731–753. 

https://doi.org/10.1177/146488491349

6497. 

Mass media - Wikipedia. (n.d.). Retrieved 

January 26, 2021, from 

https://en.wikipedia.org/wiki/Mass_m

edia. 

New UNESCO Policy Briefs launched 

assessing the COVID-19 

‘Disinfodemic.’ (n.d.). Retrieved 

January 26, 2021, from 

https://en.unesco.org/news/new-

unesco-policy-briefs-launched-

assessing-covid-19-disinfodemic-0. 

Nielsen, R. K., Fletcher, R., Newman, N., 

Brennen, J. S., & Howard, P. N. 

(2020). Navigating the “Infodemic”: 

How People in Six Countries Access 

and Rate News and Information about 

Coronavirus. Misinformation, Science, 

and Media, 01(April), 1–34. 

https://bit.ly/2VZ4h9R%0Ahttps://reut

ersinstitute.politics.ox.ac.uk/sites/defa

ult/files/2020-04/Navigating the 

Coronavirus Infodemic FINAL.pdf% 

0Ahttps://reutersinstitute.politics.ox.ac

.uk/infodemic-how-people-six-

countries-access-and-rate-news-and-

informa. 

Oliver Mary Beth, E. N. R. L. (2010). The 

Sage handbook of media processes 

and effects. Choice Reviews Online, 

47(06), 47-2995-47–2995. https://doi. 

org/10.5860/choice.47-2995. 

Raza, G., & Singh, S. (2020). Scientific 

Knowledge, Perception and 

Attitudinal Changes during Corona 

Pandemic. Journal of Scientific 

Temper, 8(2), 8–17. 

Rimal, R. N., & Lapinski, M. K. (2009). Why 

health communication is important in 

public health. Bulletin of the World 

https://orcid.org/0000-0003-0796-5238
https://orcid.org/0000-0003-0796-5238


 

Shamsi and Ahmad                     Ind. J. Pure App. Biosci. (2021) 9(1), 204-209     ISSN: 2582 – 2845  

Copyright © Jan.-Feb., 2021; IJPAB                                                                                                               209 
 

Health Organization, 87(4), 247. 

https://doi.org/10.2471/BLT.08.05671

3. 

Sandberg, H. (2007). A matter of looks: The 

framing of obesity in four Swedish 

daily newspapers. In Communications 

32(4), https://doi.org/10. 

1515/COMMUN.2007.018. 

Schwitzer, G., Mudur, G., Henry, D., Wilson, 

A., Goozner, M., Simbra, M., Sweet, 

M., & Baverstock, K. A. (2005). What 

are the roles and responsibilities of the 

media in disseminating health 

information? PLoS Medicine, 2(7), 

0576–0582. 

https://doi.org/10.1371/journal.pmed.0

020215. 

Swindler, W. F., & Schramm, W. (1955). The 

Process and Effects of Mass 

Communication. Political Science 

Quarterly, 70(2), 290. https://doi.org/ 

10.2307/2145232. 

Voss, M. (2002). Checking the pulse: 

Midwestern reporters’ opinions on 

their ability to report health care news. 

American Journal of Public Health, 

92(7), 1158–1160. https://doi.org/ 

10.2105/AJPH.92.7.1158. 

Wallack (2000). The role of mass media in 

creating social capital: A new 

direction for public health. Promoting 

Health: Intervention Strategies from 

Social and Behavioral Research, 337–

365. 

https://www.ncbi.nlm.nih.gov/books/

NBK222831/. 

Zarocostas, J. (2020). How to fight an 

infodemic. Lancet (London, England), 

395(10225), 676. https://doi.org/ 

10.1016/S0140-6736(20)30461-X. 

 

 

 

 

 

 

 

 

 


